Micro-message marketing propagation has been widely 
The two-step flow of communication theory is not only applicable to the traditional mass media, but also more applicable to the emerging Internet media. In micro message, many individuals and companies are from various industries and fields, but act as the role of opinion leaders, providing information, opinions and comments for others and influencing others, which accelerates the speed and expands the influence of micro message. Due to micro message is a kind of social tool, everyone can become a subject of opinion leaders. 
Accurate segmentation of the crowd
The appearance of micro message provides a more Micro message is such an ideal field of word of mouth.
A simple dynamic state is likely to attract the attention of new customers, and such word of mouth effect could be amplified, therefore, micro message public platform can indeed provide a broad stage to brand reputation spread.
Low-cost brand communication
As is known to all, advertising in the traditional mass media is very expensive, enterprise often will spend hundreds of thousands dollars on advertising, which can not necessarily play a good effect.
Service marketing is one of the types of marketing, which is derived from the marketing, and is a development of the marketing. In traditional relationship marketing, enterprises are usually easier to maintain relationships with suppliers, distributors and dealers. But because of the lack of effective channels, it is difficult for enterprises to directly contact with consumers. Since the advent of micro message, enterprises are able to better interact with consumers directly. Due to its nature of privacy, micro message is more suitable to be used as an effective service platform to develop deep relations between enterprises and consumers.
Word of mouth mode
Word of mouth's importance to the merchants is self-evident, which is usually classified into the category of brand reputation. Enterprises with high reputation will be better in their survival and development. The MMPP is provided with a great potential of precision marketing, for it can effectively improve the efficiency of network word-of-mouth brand. The non-individuals such as brand enterprises and institutions will build a wall in the heart of grassroots users. This wall is not necessarily something unable to break through, and the best way to break through it is the establishment of human emotion. Brand actually is not an institution with cold symbol, instead, it should also has people-oriented characteristics, placing people's emotional factors in the important position.
The advent of micro message puts forward to an epoch test for all brands, which makes these brands think about how to use micro message to market themselves effectively. Of course, as a new thing, the development of micro message is yet to be perfect, and it seems too early to give it any conclusion, but the brand owners should face up to the trend of times, so that they can stand in an impregnable position in a new round of brand war.
